N

ZE(LHEALFHLEET] Journal of Taiwan Cosmetic Science and Technology 2025, 4(1): 1-14

OSAEE e AL B AR M RIB AR R e 1 R A p 2024 E A AR S &
%-?#%%13—’_% BT A Rk iuRg e 0T 5 'L‘fﬁ:rr'/%"f fo 0 thingRe AL VSR RS A F 2 E
Q%ré»omzf;gﬁw;abp;g;é,.;%bsuﬂzc;«# TN 2403 B R AR S
DL FEHRBBE ST RIREFERE cFESESET 0 X H i
RIS B S-2 i P e 1 (74.2%) ~ BEEIR 4R (69.0%)% £ % Amm (66.5%) 5 A5 e
B RAPHEF U (FHH 323) S I PFTHRLLGRER S ATLH 1,001-4,000 ~
(62.3%) » BEom e 5 B AR LA MAEFIE « I 37.0% X F AR ESE 24
TR G FRTEHE 2PRERT AP A RFE 873% £k el

EHRDPHEFRES R AP EET o BRIV SR EFMEE 2P 56
Bl b ok B ERF (55.0%)° & p b o B A L REARAE T AR M2 RG] b
WERSHEAFRAFRY S - AR S FH R FENPF L2 - % 21
N2 BT HPFIZAE > R HRS R R A FRE PR

MGET @ et CAES  LREATH RN ENE A4 R
*3 2 i’r—*ﬂz D % F & ¢ 5 Email : alex23@mail.vnu.edu.tw

2 F 4w AT § ¥ < (Full Paper)



FEE I SRS E B LA T 52
FEF | FHRETH RIS

A Study on the Demand and Marketing Strategies of
Exosomes in Taiwan’s Cosmetic Market

Ting-Yi Lee, Chia-Ching Li"
Department of Cosmetic Science, Vanung University, Taoyuan City 320676, Taiwan (R.O.C.)

Abstract

Exosomes possess biological properties such as intercellular communication, tissue repair, and
anti-aging effects. Since the Taiwan Food and Drug Administration (TFDA) approved human-derived
exosomes for use as cosmetic ingredients in 2024, they have become a key focus in the development
of functional cosmetic products. This study employs a mixed-methods approach by integrating semi-
structured interviews with five industry experts and a questionnaire survey of 403 consumers to
investigate the current market demand and development potential of exosome-based cosmetics in
Taiwan. The questionnaire results indicated that consumers’ functional expectations of exosome-
based cosmetics primarily focused on anti-aging (74.2%), skin repair (69.0%), and whitening and
spot reduction (66.5%). Price acceptance was relatively limited (mean=3.23), with most respondents
indicating an acceptable price range of NT$1,001-4,000 (62.3%), suggesting that price remains a key
factor influencing purchase intention. Only 37.0% of respondents expressed confidence in the safety
of exosome-based cosmetics, reflecting persistent concerns regarding safety and regulatory
information; nevertheless, as many as 87.3% of respondents agreed that exosome-based cosmetics
have strong market development potential. Cross-tabulation analysis revealed a significant
association between age and awareness of exosome-based cosmetics, with the highest level of
acceptance observed among respondents aged 56 years and above (55.0%). Experts generally agree
that, if challenges related to production stability and regulatory constraints can be overcome,
exosome-based cosmetics will exhibit strong potential for industrial application. Future marketing
strategies should focus on establishing scientific evidence, improving the transparency of safety-
related information, and appropriate pricing mechanisms to enhance market acceptance and facilitate

industry scale-up.

Keywords: Exosomes, Cosmetics, Semi-structured interviews, Questionnaire survey,
Marketing strategies
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